


Datazapp works with political 
campaigns and candidates from 
the national to the local level, with 
the data-driven digital marketing 
necessary to win elections in 2020 
and beyond. This guide identifies 
the four stages of political 

campaigns and the steps 
required to meet those needs 
through a multi-channel 
marketing approach.



Stage I - Early Campaign
Setting Up Candidate & Planning

Identify Core Agendas/Topics - This is the time for you to 
identify your own core beliefs and agendas - what do you 
support which sets you apart from your peers?

Understand Your Potential Constituency - Besides 
examining yourself, you must examine your potential 
constituency. Understanding the needs and demographics 
of voters will better equip you to tailor your marketing 
strategy and gain their support.

Develop Campaign Brand - The initial stages of branding 
your campaign includes designing logos and slogans 
which will remain consistent throughout the campaign. 
This is also the time to create a campaign website and 
social media pages.



Stage II - Infant Stage
Funding the Campaign

Organic Fundraising - Set up your campaign website and social media pages 
so that visitors can contribute directly to your campaign. Also provide a contact 
form for visitors to join your mailing list so you can send newsletters and keep 
them engaged.

Donor Targeting/Profiling - Receiving donations through your website will 
not be enough. Using the knowledge of your voter base’s demographics, target 
people who are most likely to donate to your campaign. 

Datazapp’s Political Donor database contains records of contributions to 
political committees large and small. You can further target these contributions 
by donation amount, contribution date, election type and more.

Targeting members of your political party is also a good way to find donors. You 
can filter Datazapp’s Voter Records by political party, personal demographics, 
and even by interests in major political agendas (more on this later.)



Stage III - Full Gear Stage
Moving the Campaign into Full Swing

Continued Awareness Campaigns - Using the targeted 
voter lists with contact info, continue to ramp up your efforts 
to build up your core support base through email, phone, 
and social media. Many campaigns use robocalls, Ringless 
Voicemails (RVM’s), and SMS blasters to automate their 
phone calls and text messages.

Paid advertising on social media platforms will boost 
awareness of your campaign and keep your name in front 
of people who have already searched for you online. For 
example, YouTube video ads can be targeted to play on 
videos that visitors to your campaign website are viewing.



Stage III - Full Gear Stage (cont.)
Moving the Campaign into Full Swing

Register-to-Vote (RTV) Campaign - Over the last decade, Pew Research 
estimates that about 20% of voting-age people are not registered to vote. 
Only registered voters will be eligible to cast their ballot in your direction on 
election day, and 1 out of 5 voters represents a huge untapped potential. Our 
database of consumers who aren’t necessarily registered to vote can help you 
reach those potential supporters and inform them of where and how they 
can register to vote.

Continued Subscriber Acquisition - Continue to build your core subscriber 
base by compiling email addresses and phone numbers submitted via the 
contact forms on your campaign website and social media pages - keeping 
your audience engaged and aware of events, opportunities to contribute, and 
when election day is.



Stage IV - Final Stage
End of Campaign to Election Day

Go-to-Vote (GOTV) Campaign - Similar to the Register-to-Vote campaign, 
the Go-to-Vote campaign is meant to encourage your supporters to take 
action, in this case to vote for you on Election Day or via early ballots if 
applicable. 
 
Use your marketing channels like emails, ringless voicemails, auto-phone 
dialers, text messages, and social media posts to tell your supporters to 
get out and vote for you!

Send daily email updates to your subscribers leading up to Election Day. 
Focus on creating highly-shareable content on your social media channels 
for maximum exposure and possibly a viral effect online.



Where Do I Begin?
It’s All About the Data

Data is the crucial powerhouse that your campaign needs, and Datazapp is your 
first stop to success even before your campaign begins. Reach out to us by email 
at Support@Datazapp.com or give us a call at (386) 262-1448 to talk to a Campaign 
Marketing Expert who will help guide you through your campaign’s digital 
marketing strategy. We will help you use Datazapp to do the following:

Research Your Potential 
Constituency 

We’ll help you get to 
know your potential 
supporters - their 
demographics, and voter 
registration and political 
affiliation ratios.

Gain Financial Supporters 

Tap into our database 
of people who have 
donated to campaigns 
and committees which 
share similarities with 
your platform to request 
contributions.

Find Registered Voters 

Datazapp has records of 
over 135 million registered 
voters in the U.S. with 
the phone numbers 
and emails you need to 
reach them. Target them 
further by party affiliation, 
and personal/household 
demographics.



Don’t Forget! You can also obtain 
official voter lists from your local 
county governments. These lists will 
be missing the contact info you need, 
but Datazapp’s Phone Append and 
Email Append services will find 
those missing phone numbers and 

email addresses.

Support@Datazapp.com    |    (386) 262-1448


